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Abstract
This research aims to clarify the concept and importance of brand identity as an independent variable and its
impact on the dynamic capabilities for sustainable tourism growth as a dependent variable, while highlighting the
importance of these capabilities and their practical applications and identifying the most prominent challenges
and obstacles facing international airlines operating in Baghdad. The research problem was identified as the
limited theoretical and practical understanding of the concept of brand identity and its underutilization in
enhancing the dynamic capabilities for sustainable tourism growth, along with the associated limitations in
information and marketing methods used, and the extent to which the study sample responds to brand identity
variables and understands their impact on dynamic capabilities . The researcher defined her objectives as
presenting the conceptual framework of the main variables, clarifying the concept of brand identity as a
knowledge contribution in the field of marketing, and clarifying the concept, importance, and dimensions of the
dynamic capabilities for sustainable tourism growth, including their characteristics, structural framework, and
sources. The research adopted a descriptive, exploratory, and analytical approach and used a questionnaire as the
primary tool for collecting information and data. Data were collected from a sample of 18 international airlines
in Baghdad, selected randomly.The study employed a set of statistical measures and methods to analyze the data,
including: the F-test, the Z-test, the one-sample test, confirmatory factor analysis, Cronbach’s alpha, internal
consistency, frequency tables, bar charts, weighted arithmetic mean, standard deviation, relative importance,
coefficient of determination (R?), and path analysis, using SPSS V29, AMOS V29, and Microsoft Excel 2016.
The study reached a number of important conclusions, the most notable of which was the clear and significant
impact of brand identity on enhancing the dynamic capabilities for sustainable tourism growth.
Keywords: Brand identity, dynamic capabilities, airlines.
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