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Abstract:
This research aims to explore the impact of innovative public relations strategies in developing the tourism
sector and attracting tourists by analyzing the effectiveness of innovative strategies and enhancing the
attractiveness of Iraqi tourist destinations and then stimulating Iraqi national economic growth. The research is
based on a problem, which is what are the most prominent challenges facing the Iraqi tourism sector in
promoting tourist destinations, and what are the innovative strategies in public relations that can be applied to
develop the Iraqi tourism sector, and how to measure the level of impact of these innovative strategies in
developing the tourism sector and attracting tourists. The researcher also relied primarily on the case study
approach by conducting personal interviews with managers of departments and branches of the Iraqi Tourism
Authority in order to collect data and information about the research variables and get an idea about preparing
the questionnaire questions and then relying on the analytical approach to reach the research objectives by
collecting the answers of the research sample individuals and analyzing them statistically in order to reach an

answer to the research hypotheses. The statistical tools and methods were relied upon, represented by (the
questionnaire examination and measurement tool, the questionnaire stability and validity coefficient, the

)



mailto:sahaa-aziz@uomstansiriyah.edu,iq

Yo Y0 Bisad (Suond g o 5 Tt | 2 ! gl 3 ) LAY autl 1 5! il (YY) ot Ayl daelond) e Gouke
frequency distribution, the weighted arithmetic mean, the standard deviation, the Pearson correlation
coefficient, the simple linear regression coefficient, and the five-point Likert scale was used, which shows the
level of the research sample members’ answers. The research concluded with a set of conclusions and
recommendations, the most important of which was the existence of a significant effect between innovative
public relations strategies in developing the tourism sector and attracting tourists. The most important
recommendations of the research were to address the challenges of developing the tourism sector through joint
efforts between the Iraqi government, the private sector, and the international community to enhance the
development of the tourism sector in Iraq and make it more attractive to tourists from all over the world.
Keywords: Strategies, Public Relations, Tourist Attraction
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